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D Key Figures

Innovation production

6,000 86

Total number People in R&D Tire production Reduction of CO , emissions
at yearend 2023 facilities (scopes 1 & 2) 2023 vs 2010

el.Z2BN 45

2023 innovation Hightech materials Environmental footprint of
budget production Michelin manufacturing
facilities facilities, i-MEP 2023 vs 2019

Basis: 2023 Universal Registration Document, published in April 2024
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Il Over 130 years of innovation

Creating the 1915 1946
detachable tire Production of Radial tire
® Breguet planes 1931 revolution
) Invention I
of road
signs 4

1900
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First £
MICHELIN 67 o

® 1937
1929

Conception of
railcar mounted
on tires

Innovation in
rubber/metal
composite

4 1910
Beginnings of social innovation: schools,
clinics, housing, stores,
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1998
First sustainable _ 20 1 2
mobility summit First RFID chips
in tires

1973

Creation of
the motorsport
department

o

NZG tire allows
Concorde flights

1 2001

to resume

1992

Tire innovation with
lower environmental
impact thanks to silica

1965

Inauguration
of R&D center in
Ladoux , France

sports

2022

Development of
biosourced resins
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2017
VISION
Concept

2024

Lunar wheel
project for NASA

2024

Initiative around

living wage,

universal social
protection base and
lifelong training policy
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I Four areas of activity in Composites and
EXxperiences, sources of sustainable growth

Life-changing
COMPOSITES& EXPERIENCES

TIRES

A technological leadership
in composites enabling
the design of high -quality tires
for all forms of mobility.

POLYMER COMPOSITE SOLUTIONS

An expertise in materials
and their combination
to serve fast-growing
technological markets.

CONNECTED SOLUTIONS

A deep customer knowledge
coupled with an expertise
in data to serve mobility
and industry professionals.

Lifestyle

A recognized know-how
in offering remarkable experiences
to millions of travelers,
through innovative
digital services.
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TIRES

B Michelin supports all forms of mobility




Making mobility smarter

MICHELIN Mobility Intelligence makes the
infinite wealth of mobility data intelligible.

This allows Michelin to offer solutions and
recommendations (Better, Safer, Greener and

Data Mobility) to help communities and

private actors to:
A Better anticipate and support the

development of their operations.

A Allocate their resources and investments

more efcenty 13 44

i i countries in which
SAFER GREENER Jll DATA MOBILITY LIS A2 GBIz
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_ of the earth, this is the equivalent truck drivers use the

5 - ﬁ of 515,000 km scanned Truckfly app.
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by our solutions.
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Restaurants and hotels: from recommendation
to booking unique experiences

The MICHELIN Guide keeps developing itself

to meet new expectations, by continuing its

&3
international expansion and becoming . MléﬁELlN

3digital firstij. o
MICHELIN

FRANCE

The MICHELIN Guide also continues to innovate with FRANCE e

2023
the launch of the first distinction that celebrates Lg

7

L€
ena i

sustainable gastronomy, the MICHELIN green star,
and with the creation in 2023 of a distinction
dedicated to hotels, the MICHELIN Key.
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I Michelin All Sustainable approach: ' ' No development project can be

a daily requirement and a compass e
all its economic, social and

for the fUture environmental impacts.
Similarly, no single player can

We are talking about the balance between mutually beneficial and meet the collective challenges

interdependent dimensions: facing the world. Mic

All Sustainable approach
s0e 2
ad 11 |
PEOPLE PROFIT

Nt/

exemplifies this multifaceted

need for collaboration.

Florent Menegaux
President of the Michelin Group

&
PLANET

The development The economic and financial The positive contribution
and fulfillment performance, guarantee of to our planet and its
of people longevity and independence inhabitants
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TIRES

B Toward a fully sustainable tire

Michelin has set itself an unprecedented innovation
challenge. The Group is committed to acting at each
stage of the tire life cycle, from the choice of raw

materials to tire recycling solutions.

RAW MATERIALS @ 4

0\ s o) 0
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AND SERVICES
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JUNTOS PELO EX
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A borracha natural produzida na Amazonia tem contribuicoes
econdmicas, sociais e culturais. Por isso, aWWZF-Brasil, a
Fundacéo Michelin e a Michelin Brasil se uniram a diversas
instituicbes para desenvolver estratégias de fortalecimento dos elos
iniciais da cadeia de borracha de extrativismo na Amazonia.

Este projeto esta criando um modelo que concilia protecéo
ambiental e apoio as populacéo locais , pilares de uma nova
economia amazonica baseada no uso e valorizacéo da
sociobiodiversidade.
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AMAZON UNDER DEFORESTATION PRESSWUREBIODIVERSOAN PROVIDE AN ALTERNATIV

SOLUTION
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1‘ 1St piodiverse country. 20% of species (flora and fauna).

49% of CO2 emission in BRAZIL come

from deforestation economic activity
(Land use, change forestry).

o

499 of the Brazilian territory

Almost 3 times the French territory:

9 = Scope of the project

@@@ o THE FORESTED BRAZILIAN AMAZON

" - - - = 2 THE BRAZILIAN AMAZON WITH FOREST UNDER PRESSURE
M@M 30 million people living in Amazon forest ? —
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(adeias da
Sociobiodiversidade

Produtos gerados a partlr de Irsos da
biodiversidade (brasile voltados a
formagao de cadelas produtlvas de mteresse
dos povos e comunidades tradicionais e de
agrlcultores famlllares que promovam a
manuten(;ao e valorizacao de suas praticas e
, € assegurem os s direitos
decorrentes gerando renda e promovendo a
melhoria de sua qualidade de vida e do
ambiente em que vivem.
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STAKEHOLDER

MAP

COMMUNICATIO

ENGAGEMENT:
CNS, IEB, PPA,

N AND

JOCSAM

e®

RELATIONSHI
P:
Michelin

ENGAGING
YOUNG PEOPLE
ANDWOMEN:
National
Council of
Extractivist
Populations

POLITICAL
INCIDENCE:
CNS and
OSociobio

= 2\

TRACEABLITY
AND
CERTIFICATION
IMAFLORA

NT:
CONEXSUS

AMAZONAS
HUB:
Chico Mendes
Memorial

RONDONIA
HUB:
OSR and
Kanindé

PROTECTED
AREAS AND
ASSOCIATIONS

TAPAJIOS HUB
STTRP
Santarem and
Health and
Happiness
Project

u'»
Brasil

Rio Unini Extractive
Reserve

Jau National Park
Lago Grande PAE
Tapajos -Arapiuns
Extractive Reserve

5. Tapajés National Forest
6. Tefé National Forest

7. Middle Jurua Extractive
Reserve

8. Uacari SDR

9. Rio Gregorio Resex

10. Terrud PAE

11. Arapixi Extractive
Reserve

12. Mapia -Inauini National
Forest

13. PurusNational Forest
14. Catipari/Mamoria IT
15. Middle Purls Extractive
Reserve

16. Resex Canutama

17. Capané Grande Lake
Extractive Reserve

18. AmapaRiver SDR

19. lgap6-Acu SDR

20. Madeira River SDR

21. Aripuand -Guariba PAE
22. Jatuarana National
Forest

23. Munduruku IT
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mmmm Number of families impacted === Protected hectares of the Amazon rainforest

269,718

300,000
269,719 269,719

250,000

200,000

100,000

Cumulative
(2021- 2024)

= Ton of rubber sold

==| nNcome gener ated

R$4,950,113

R$1,816,234

Cumulative
(2021- 2024)
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R$6,000,000

R$5,000,000

R$4,000,000

R$3,000,000

R$2,000,000

R$1,000,000




Fortalecer
acadeia da borracha nativa |
gerando renda para as
comunidades locais

e mantendo a floresta em pé.

A 600 familias impactadas;
A 354 ton. de borracha nativa:

A 105 mil ha de floresta conservada pela

acao dos seringueiros.
A 4,9 Milhdes BRL renda gerada

A 11 Associacdes / 7 Municipios

- R v - -~ g -
- > " -4 E . P 5y
. & R e, .~

. E - 2 ) 44 .

: F > 8 . ’
e AR B 5 - Y g |
I s N o
4 - ; PR PANA .
3 P . o Yog¥ v
Q - . " ’ .
~ y "4 - -
> . ' - - T ’ :
5 ! B -
£ N {1s
- R o ! ’ : “1; ' ¢
-~ 4 - ) . £ ’ -
ot - " S AL
. 3
- . j g
1 ”







” \," ,. ' ¥ % : .
MICHELIN S S R

Brunamesquita
ICSR Officer Michelin South America

bruna.mesquita@michelin.com
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